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Think about guest behavior with each product:

Can they figure it out? Will they feel secure

using it? What is the value of this product vs,
the device they brought with them?
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Staying power and flexibility a must
for in-room entertainment

Muore than any other produet segment, technol-
oy changes swiltly. Sumetimes, the best course
ol action is Lo 1‘1“." the wilting game.

“We're on i ensp of i lob ol the newer technols
o hes like smart TV and 'm oot convineed ibs
going to stiek,” sadd Peter Engel, chiel teehnol-
oy olficer. Mareus Hotels & Resorts, noting
thist, when it comes Lo using apps on TV, secu-
rity issues—like guests not wanting to use their
Netilix password on the TV—come up. "They
might not want to invest a lot of time to figure
ol every smueel TV user interlice ol thees
There's o relationship between how hard it iy
Lo e out the tntertnee and how willing the
guests are to use it

Trostesa], skl Engel, he sees o lol more prome
s b smart solutions that also enable guests to
mirror thelr own deviees on the guestroom TV,
“That's something that can gel some traction:
It tiukes away the security concerns and guests
leronw the interface on thele phones and tablets,
a0 there's no learning eurve,” he sidd, *1'm wait
i for that trend to tke hold and have some
choiee in soliutions, wnd that's one that might be
nwinner”

Beinn Richier, direetor of hotel systems and
technalogy at the JW Murriott Indinnapalis,
Iighlighted the importance ol bring your own
devies (YO and bring your own content
CBYOC) “The mmority of people have their own

eviees, so they sign in maybe live deviees v,
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the old one device in the past, They're looking
for mare conneetivity,” he sald. Many of these
guests woulbd Hkely utilize mirroring technology,
as Rivhter noted that requasts for an HDMI ea-
bl to plug deviees inta the TVs have inereased
recently, "The HDMI cable has become a daily
perest; 1 ased Lo be oo monthly regquest, so we're
looking at just putting it in the guestrooms at
this point," he sadd,

Fabian Ellis, director of OS&E, Canoe Hospis
tality, noted that, despite clianges that may come
with snuaet TVs, they've still the best bet. “When-
ever owners ask me about future proofing, when
it eomes o a TV purchase, we always land on o
it TV IS the only TV type Lhit crosses the
three main arens; infrastructure, content and
mohile g personal dati.” He noted that e e
ally only buvs T'Vs with Pro:ldium, as that gives
Tyeabaels the Bexibiliby b switeh servieos (F Uy
need Lo,

“I'm aldo sveing larger TV, said Ellis, noting
fe rarely buvs televisions in the 30-1n range
Mt propertivs buy 42+ and 46-in, TV for the
guestraom, with higher-ond properties buying
Shein, and larger

Ellls scdded that incarporating 1P addressable
phones and elock/vadio solutions that are Hlues
tooth enabled and have a lot of charging ports
e wheo smart ideas to nddress guest connectivis
ty and BYOC,

Staving power, said Engel, i the must
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Tips & Trends

Operationally, consider:
Infrastructure—how
will you wire it now

and for upgrades?
Content—do you want
over-the-top, linear

or video on demand?
Mobile/personal data—
how can guests use their
own content easily?

important fetor in technology decision-making,
“It's not ke we can (nvest in this all the time, so
vout have 1o piek technologies that look like they
have staving power,” he sald, Added Richter:
“Trv o losok for things that wee practioal and o=
tablished vs. trendy and new, Stick to the basies:
Things that are flashy and fun seem to fall off
Thiey lose value quickly,”

Hichter also warned that hotels should stick to
items with a lot of exibility, He siid that, o lew
veurs ago. many hotels invested in technology
that only worked with Apple products, but now
Android hay increased its market share Gnd
many of those products don't work with newer
Apple teehnologies anywiy)

All of the experts agreed that the technology
option that has the most staying power is infra-
steucture, "I we have the bandwidih and the
capncity, later you can add on other devices, But,
iFveni dont have the

ubling, it beeomes an ex-
tremely difficult situation,” suaid Richter, noting
thiat it adways o good iden to invest in eabling,
wireless and fiber solutions

“That's one aren vou can invest where it really
Is Miture proofing, 1ts kind of o sure bet beeause,
then, vou can do anything that happenys to come
ap clownt the roml,” Engel agreed,

Engel added that, when it comes time to buy,
do vour research, “Talk to as many vendors us
vour ean and figrure out who's ahead at the mo-
ment because they leapfrog each other all the
i, So, when you're getting ready to buy, find
out who i In front and where vou think the fi-
ture s goling, so you can get thie most 111111-;:4.;1- ot
ol that investment as you ean,” he said
~Nicale Carlinn



